Bueni 3anucku THY imeni B. 1. Bepnaacbkoro. Cepis: ®@inonoris. Xypuanictuka

UDC 007:[070.18](477)«1960/1980»,«2014-2022»(045)
DOI https://doi.org/10.32782/2710-4656/2022.6.2/36

Melnykova-Kurhanova O. S.
National Aviation University

TRANSFORMATION OF PROPAGANDA COMMUNICATIONS
IN UKRAINE: A COMPARATIVE ASPECT

The article analyzes the transformation of propaganda communications during two historical
periods: the Soviet (1960-1980) and the modern military (2014-2022) periods. The dissident movement
under the Soviet totalitarian regime and the popular resistance during the Russian-Ukrainian war
of aggression intensified aggressive propaganda. Propaganda communications were compared
according to the following criteria: signal blocking, “blocking” of communicators, propaganda
guidelines, propaganda documentaries, education, science, struggle against symbols, repressive
methods, political prisoner status, author status. Through the Telegram channels monitoring,
the main semantic words and their transformation in the context of modern warfare were identified.
The main narratives of propaganda communications are also considered. In addition, alternative
channels of information in the Soviet period are presented based on self-publishing, broadcasting
dissident works on foreign radio stations, etc.

The comparative method of research helped us establish that modern propaganda communications
have common features with Soviet propaganda, but they have been transformed into social media.
In addition to propaganda narratives, Russian propagandists use certain words as “labels”. The
simplest modern method of propaganda communications is the method of ‘“reflection,” which
means that the meaning of a word, narrative, or message is changed to the opposite by reframing.
Shaping or influencing human thinking is one of the functions of propaganda communications. In
the Soviet period, they were aimed at blocking alternative channels of information and shaping
a “Soviet” person. In the current Russian-Ukrainian information war, propaganda communications
are aimed at “protecting” a Russian-speaking person who must “return” to the aggressor country.
Information aggression, hate speech, reframing, and narratives are the features of modern
propaganda communications. However, the traditions of the dominant Soviet propaganda are used
in a transformed form.

Key words: propaganda, propaganda communication, information aggression, Russian-Ukrainian
war, narrative, reframing, ideology.

Problem statement. Propaganda communications
are used in times of change, conflicts, crises, and
any type of war. Information, semantic, cognitive,
and hybrid wars demonstrate the transformation of
propaganda in social media, including social networks
and messengers, online space in general, public
spoken space, etc. The subject-subject approach of
propagandists is aimed at target audiences, which are
massively reached with the help of various specialized
structures such as troll factories, bot farms, and
other information agencies that spread propaganda
narratives.

The goal of propaganda is to influence public
opinion, attitudes and behavior. Propagandists seek
to capture the audience’s attention and thoughts in
order to control their behavior, actions, and value
system. All that openly takes place under a totalitarian
political regime, particularly during the Soviet period
of 1960-1980. While in the Soviet period propaganda
communications functioned in the official dominant
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space, during the invasion of Ukraine’s information
space, one can observe the functioning of Russian
and pro-Russian communication channels in social
media to spread information aggression. However, in
the occupied territories of Ukraine, the occupiers use
transformed propaganda methods of working with the
audience.

Analysis of recent research. The topic of
propaganda communications is actively studied in
countries with totalitarian and authoritarian regimes.
However, during crises and wars, new propaganda
studies research achievements can be observed.

In particular, R. Hobbs outlines the peculiarities
of propaganda education, and I. Carter examines the
features of modern propaganda. The researchers also
focus on the spread of propaganda communications
in social media. The ideological aspect of the
information space also plays an important role:

“Globalization and integration of society is also
a factor for the combination of various aspects of
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informatization and the formation of the society that
perceives information as a factor in the formation of
an ideology regarding the unified values of the public
information society” [1, p. 48].

Propaganda communications are represented
in various spheres of human life, in particular,
R. Hobbs identifies journalism and public relations,
advertising and marketing, government and politics,
entertainment, education, civic engagement and
advocacy [2, p. 16].

I. B. Carter evaluates both the historical
retrospective and the current content of the
transformation = of propaganda in  political
communications at the international level. She
believes that changing public opinion can cause the
destruction of a dictatorial regime. The researcher
cites the example of the collapse of the Soviet Union
as a case in point. In her opinion, the government
relies on the beliefs of citizens, so that forces autocrats
to invest in propaganda communications [3].

Among Ukrainian scholars, the impact of
propaganda communications is  studied by
H. Pocheptsov, B. Ivannytska, S. Husieva, and others.

In his article “Propaganda Answers Unanswered
Questions”, H. Pocheptsov focuses on narratives as
a way of “organizing meanings” and highlights the
grand narrative of Russian propaganda “The West is
Russia’s eternal enemy” [4]. It is up to ten narratives
and their further transformation that Russian
propagandists use.

Propaganda  communications  include the
dissemination of propaganda narratives, reframing,
polarization of public opinion in society, manipulation,
changing the context of messages, promoting a
propaganda myth, etc. According to B. Ivanitska
and S. Husieva, the main goal of the Russian-
Ukrainian propaganda war is to undermine the trust
of the Ukrainian population in the governmental state
structures, i.e. deliberate dissemination of distorted
information with harmful, destructive intentions
aimed at destabilizing the situation in Ukraine and
discrediting its international authority [5].

Thus, propaganda communication studies examine
the influence of the Soviet Union on the formation of
a “Soviet” person, as well as methods and tools for
influencing users of social and mass media.

The aim is to compare propaganda
communications of the Soviet period of 1960-1980
(when propagandists fought against the dissident
movement) and the modern period of the Russian-
Ukrainian war of 2014-2022 (when propagandists
fight against the resistance movement of the Ukrainian
people during the occupying war).

To achieve this goal, the following tasks were set:

1) to study modern Ukrainian and foreign research
literature covering the topic of the study;

2) to analyze the conditions of propaganda
communications functioning during the specified
period;

3) identify the features of propaganda
communications using the comparative research
method (see Table 1);

4) to identify transformed propaganda
communications during the Russian-Ukrainian war.

Presentation of the main research material. In
the Soviet Union, samizdat acted as an alternative
information flow that was distributed not only in
the republic, but also in the Western countries and
the United States. During the Khrushchev Thaw,
information about human rights and freedoms outside
the Soviet Union appeared. To block alternative
sources of information, the Soviet Union used various
methods to combat dissent both in the physical and
information space. The repressive methods are
similar to the current period of the Russian-Ukrainian
war. The USSR paid much attention to propaganda
communication, which was based on mass persuasion.
Soviet propagandists aimed to correct or change public
opinion and mass consciousness, especially when
it came to ideology. They created myths and used
lies [7, p. 38]. For example, in order to emotionally
influence the population in the USSR, the so-called
fears of the West, the Cold War, and terrorism were
artificially created, and “soft” myths about the
Soviet police, the economy, the environment, and
technological risks during perestroika were used.

In their turn, samizdat authors (I. Dziuba,
V. Chornovil, Y. Sverstiuk, V. Moroz) used Marxist-
Leninist positions in their discussions to oppose
the KGB, which corresponded to their worldview
and the worldview of the mass audience of readers.
That is why in samizdat journalism, there are often
references to the USSR Constitution, the works
of Lenin, Karl Marx, and F. Engels. Changing the
context and meanings helped convince the audience
of their views.

In the mid-1960s, the dissidents stopped using
pseudonyms or anonymity and began to sign their
own works.

Samvydav as a way of distributing original works
in a totalitarian state is divided into “primary”’, which is
created on the territory of a particular state by various
official (printed in a printing house) and unofficial
(typewriter, manuscript, photocopies) methods, as well
as “secondary” or “tamvydav”, when the works were
published abroad and distributed in the Soviet Ukraine.
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Table 1
Comparison of features of propaganda communications
Criterion The Soviet period (1960—1980) War period (2014—present)

"Jamming of national TV channels and radio stations
"Jamming" alternative channels of foreign | in the occupied territory ofUkraine.

radiostations Not only Ukrainian media, but also the so-called
"DPR"banned the use of Viber messenger.

signal blocking

Persecution and arrests of dissidents in
"blocking" of | the 'Blok' case(imprisonment in high-
communicators |security colonies or detention in psychiatric
hospitals, exile in camps)

Dissemination of so-calledmethodological
guidelines:

M. Vartsev's work "Bourgeois-Nationalist
Propaganda in the Serviceof Anti-
Communism" (1974), "Methodological
Materials on the Problemsof Atheist
Counter-Propaganda" (1988), etc.

Imprisonment of Ukrainian military, civil society
activists, and ordinary citizens (e.g., [zoliatsiia prison
in Donetsk, Olenivka colony)

Guidelines as an
advocacy tool

Guidelines for working withthe population in the
occupied territories (in tables)

Advocac For example, the films against Radio A lot of documentaries with manipulative and
f) Yo Liberty — Kankan in English Park and Radio |propaganda techniques about the "liberation" of the
ocumentaries e .
Saboteurs. territories of Ukraine

Harassment and arrests forpossession and
distributionof the "banned" literature.
Russification of the educational process and
Education other areas of life.

The "ideological" aspect ofeducational
activities, for example, teachers must have
a CPSU party card.

Destruction of Ukrainian- language literature or books
published by Ukrainian publishers.

Russification of the educational process.
"Re-certification" of teachers, lecturers, educators
who cooperated with the occupiers for one reason or
another

Dissemination of anti- Ukrainian propaganda ideas in
e " foreign scientific journals, speeches at international
scientific events, writing research papers . . P
s conferences, official work at foreign universities.
. within the framework of the CPSU - . L . .
Science ideoloey. Scientists appearing in the media Ukrainian topics at scientific conferences in Russia;
gy: PP & "cooperation" of Russian universities with destroyed

W.lth. Teviews a.nd.cntlcal articles against educational institutions of the occupied territories of
dissidents as dissidents. Ukraine

Creation of a number of propaganda

Repression (dismissal from work, expulsion
from university, postgraduate studies, threats | Wiretapping, phone checks, repression (captivity,

Repressive to relatives), harassment, arrests, censorship, |executions), anti-Ukrainian propaganda campaigns in
methods . . . ) . ) I '
information campaigns in the official media |the occupied territories of Ukraine.
against dissidents, wiretapping.
Captivity or execution for keeping the Ukrainian flag,
tattoos with Ukrainian symbols; demolition of cultural
. and historical Ukrainian monuments, closure of a
. Harassment, arrests for hanging a blue and . o
Struggle with ellow flag. usine Ukrainian svmbols such symbolic mural (for example, the mural of Milan in
symbols Zs a iTi den%’ elc & Y Mariupol to mark the shelling of Skhidnyi in 2015);
> distribution of their symbols (tricolour or Soviet flags,
St George's ribbons, the Z sign, graffiti and plastic
figures of Baba Anya with the Soviet flag).
. - . . . Political prisoners (citizens of Ukraine and
Political Political prisoners and human rights issues

oppositionists of the Russian Federation) and the

prisoner status | in dissident self-publishing. development of human rights journalism

Anonymity; collective signature of open Open authorship. Publication of testimony under one's
Author status | letters, statements and other documents; own name. Anonymity of administrators of social
public status inthe tam publication. media as alternative media

It should be noted that both authors and distributors  of America [8, p. 20]. It is also important that modern
were persecuted, as well as the custodians of the leading  citizens of Ukraine anonymously create their own
self-published Ukrainian Bulletin and the Russian channels and groups in social networks, anonymously
Chronicles of Current Events magazine. Some texts give interviews to journalists, collect content from
were aired on the programs of Radio Liberty and Voice  Internet users and share it with their audience.
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Dissidents resisting the flow of information
from the official authorities used samizdat, the
magazines of which did not have a clear periodicity
or circulation. Therefore, most often, they chose
artistic and journalistic genres for writing media
texts, which effectively influence public opinion,
because “... emotionally colored elements are used
by journalists to covertly and explicitly influence the
audience. Tonally colored materials are perceived
by readers, viewers, listeners better than official
information” [9, p. 16]. Alternative communication
always attracts attention, particularly in social media.

Dissidents paid special attention to democratic
values and rights, freedom of speech, and pluralism
of opinions. During the Russian-Ukrainian war,
human rights, including political prisoners, the search
for missing people, murder and rape by the invaders,
have become an important content again.

At the times of the Soviet period, more authors
signed their names among dissidents. By comparison,
during the Russian-Ukrainian war, the bloggers,
civic activists, public opinion leaders, and military
journalists are signing their names. As G. Pocheptsov
notes: “People are carriers of ideas, so people act as
media. Only information technology allows us to
expand the circle of recipients of this information, and
the source in any case consists of one person: both
when we are dealing with spoken communication
(kitchen, as an example), and when communication
becomes massive” [9, p. 392]. Dissidents, anonymous
special correspondents of self-published magazines,
distributors of leaflets, inscriptions on the walls of
state institutions, post offices, etc. fought against
totalitarian propaganda narratives. Reports from the
samizdat about the repression of intellectuals and
political prisoners were broadcast on Radio Liberty
and Voice of America, sent to the Reuters news
agency, and to the press in the Western Europe and
the United States.

During Russian-Ukrainian war, there is also active
communication between foreign journalists and
fixers, Ukrainian journalists and volunteers.

J. Habermas found that in a closed society,
the resistance movement leads to repression by
the authorities in the public space [10]. Samizdat,
as a reflection of dissent in a totalitarian society,
influenced the mass audience during the transition
from the private to the public sphere. The resistance
of the Ukrainian people in the Russian-Ukrainian war
is “drowned out” by propaganda narratives, staged
footage, surveys or interviews.

A. Gramsci wrote about the loss of state
hegemony as a process of changing public opinion

and consciousness of every citizen, transforming their
world of symbols, the cultural basis of society, on
which the collective will to maintain order is based.
Therefore, the counter-propaganda communication
of civic activists is a major factor in defining and
undermining hegemony, as its representatives create
and disseminate ideologies in society [11].

During the thirty years of the dissident movement’s
existence in the USSR, the information network
was enriched, and ties with international news
agencies, the press, various foundations, international
organizations for human rights and freedoms were
strengthened. Despite obstacles, repressions against
dissidents, and clashes with the dominant model of
information, samizdat as an alternative media in the
Ukrainian SSR had a significant impact on the Soviet
information space.

Since the beginning of the Russian-Ukrainian war,
social media publics have been increasing in number.
There are many different new channels with a small
number of users and little monotonous content
(sometimes bots or administrators take screenshots
fromothersocialnetworks ormessengers and distribute
them in other channels). They work strictly according
to the guidelines, like each other, write comments, but
do not engage the target audience [6]. The number
of propaganda YouTube channels is growing rapidly,
but bots do not have time to comment each of them.
The activity seems low. One of the peculiarities of
modern Russian propaganda communication is that,
in addition to bots, Russian citizens also contribute to
the comments, in particular under materials about the
destroyed occupied Ukrainian cities.

Thereisaninteresting experience of Ukrainianlocal
channels in various social networks run by the residents
of a particular city. Therefore, as an alternative source
of information, people under occupation often send
video and photo content to share anonymously with
an audience of thousands. Such alternative channels
are monitored from the uncontrolled territories. The
owners and administrators of the public channels
receive threats. For example, the ‘Mariupol Seychas’
channel publishes such communication with its
subscribers, and the administrator notes in anonymous
interviews with journalists the specifics of her work
and systematic threats.

The main propaganda narratives can be heard
in the traditional media of the Russian Federation.
However, different methods of using propaganda can
be observed in social media.

We analyzed 12 telegram channels in the occupied
Donetsk and Luhansk regions. The pro-Russian
telegram channels use several propaganda methods in
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their messages. There is an active use of hate speech
to provoke aggressive attitudes toward Ukraine.
For example, in the fall of 2022, bots started using
the words “neo-Nazis” and “Ukroccupants”. On
the official telegram channels of the leaders of the
occupied Ukrainian territories, you can find the words
“invaders” and “occupiers”. This is how they refer
to the Ukrainian government and the army, which
is defending the territories of Ukraine and partially
returning the occupied cities and towns back.

The technique of interpreting words from the
enemy’s messages (e.g., occupiers) to their own context
of messages is a common trend. Taking into account
the monitoring of public opinion polls on the Russian-
Ukrainian war, we can identify the most emotional and
inhumane comments of the elderly, who are the basis
of the audience of traditional media. In addition to
hate speech, such as “we need to shoot the Khokhlovs,
the Germans,” they also say “non-humans” and
“cannibals” about the Ukrainians. Those Ukrainians
from the affected regions called the Russian army as
“non-humans” in their interviews and testimonies. For
example, during the air bombardment of Mariupol in
the first half of March, the word “non-humans” came
to mind naturally and residents often said it out loud.
Parents of young children restrained themselves from
using profanity and said “non-humans” to the enemy.
Therefore, the word “non-humans” was taken out
from the Ukrainian context and then the context was
changed to the opposite. The “mirroring” method
works even at the verbal level. Previously, pro-Russian
propagandists used only Ukrainian news to change
the context to the opposite. Now they are actively
using individual words and changing their meanings.
Reframing is used at the level of words and narratives
in this war of meaning [12].

The war of meaning is waged for people’s minds.
The Russian population is accustomed to information
aggression from their screens. The Ukrainians are
familiar with the experience of blocking alternative
opinions in authoritarian/totalitarian states, in
particular, the Soviet Union, because they have a high
level of education and social media skills.

In the Ukrainian information space, in particular
in the occupied territories, “cautious” meanings are
being spread by Russian commentators on bot farms.
For example, they call the occupied territories as
“Novorossiya” and focus its new citizens’ attention
on “Great Russia” phrase. Also, in the fall of 2023, in
order to remove the negative connotation of the word
“liberation” of the Russian-speaking population, as
the word is associated with the destroyed cities, they
began to use “return” to Russia.
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There is also a propaganda narrative that all
Ukrainians should not be accepted into the “Russian
family” because they often take to the streets,
organize revolutions, etc. In other words, narratives
about the risks of dissent in society are spread through
communication in comments and forum threads.

Agents of influence in society are involved in
propaganda communication. That is, the agents enter
public space, including mass gatherings of people
(shops, markets, public transport, and queues for water
or food) and discuss the main propaganda message,
emphasizing the right decision and behavioral model.

Thus, propaganda communications in the Russian-
Ukrainian war are being transformed in social
media, with all the main messages of propaganda
communications being published in Telegram
channels that are popular among Ukrainian and
Russian audiences.

Conclusions. Therefore, modern propaganda
communications have common features with Soviet
propaganda, but they have been transformed into
social media. In addition to propaganda narratives,
Russian propagandists use certain words-"labels,” but
sometimes they are replaced. The simplest modern
method of propaganda communications is the method
of “mirroring,” which means that the meaning of a
word, narrative, or message is changed to the opposite
by reframing.

Propaganda communications were used to
counteract dissent and alternative communication, as
shown in Table 1. The tradition of Soviet propaganda
communications is used by Russian propagandists in
the current Russian-Ukrainian war.

Shaping or influencing human thinking is one
of the functions of propaganda communications.
In the Soviet period, they were aimed at blocking
alternative channels of information and forming a
“Soviet” person. In the current Russian-Ukrainian
information war, propaganda communications
are aimed at “protecting” a Russian or Russian-
speaking person who must “return” to the
aggressor’s country.

Information aggression, hate speech, reframing,
and narratives are the features of modern propaganda
communications. However, the traditions of the
dominant Soviet propaganda are used in a transformed
form.

The prospect of the research is to study propaganda
communications in social networks and messengers
in the context of the current Russian-Ukrainian war.
In addition, it is necessary to compare pro-Russian
propaganda narratives aimed at Ukrainian, Russian,
European, American and other states and societies.
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MeabuukoBa-Kypranosa O. C. TPAHCO®OPMAIISA IPOITATAHAUCTCBKHUX
KOMYHIKALINA B YKPATHI: KOMIIAPATUBHUI ACIIEKT

Y ecmammi npoananizosano mparcghopmayito nponazanoucmcoKux KOMyHiKayil nio 4ac 080X icmopudHux
nepiodis.: paoaucekuti (1960—1980 pp.) ma cyuachuii eoennui (2014—2022 pp.) nepioou. Jucudenmcovkuii
DPYX BpU paoOSIHCbKOMY MOMATIMAPHOMY PEHCUMOBE Md HAPOOHUL CHPOMUE NiO Ydac 3a2apOHUYBKOT POCILICbKO-

VKPAIHCbKOI GIUHU aKmMugizysanu azpecugHy nponacandy. byno nopienano nponacanHoucmcobki KomyHikayii

3a Kpumepisimu: ONOKYB8AHHA CUSHANLY, «DNIOKY8AHHS» KOMYHIKAMOPI8, MemMOOUYHI 8KA3IBKU 3 NPONA2aHOU,
NPONA2AHOUCMCHKI OOKYMEeHmMAanbHi (hinbmu, oceima, Hayka, 60pomvoa i3 CUMBOIAMU, PENPECUBHI Memoou,
cmamyc nonime’azusa, cmamyc asmopa. 3a 0onomoeow mouimopuwney Tenespam-kauanie 0yi10 6U3HAYEHO
OCHOBHI CMUCNLOBI C108a, IXHIO MpaHcghopmayito 8 KoHmeKkcmi cy4acHoi eitinu. Taxkosc po3ensiHymo OCHOBHI

Hapamueu nponazasoucmcbKux Komyuikayiu. Kpim moeo, npeocmasgneno anbmepuamugti KaHanu inghopmayii

8 pPAaOAHCbKULL nepiod Ha Npuxiadi cameudasy, Mpanciayii OUCUOEHMCbKUX MEOpPI6 HA 3aKOPOOHHUX
padiocmanyisx moujo.

1lio wac eukopucmauHs KOMRAPAMUBHO20 Memody OOCHIONCeHHs OY10 BUABNIEHO, WO CYUACHI
NPONA2AHOUCMCHK]  KOMYHIKAYIl Mawome CniibHi pucu 3 pAaodsHCbKOW NpPONA2aHOow, Nnpome BOHU
mparcghopmysanucs 8 coyianvHux mepexcax. Pociticoki nponazanoucmu Kpim nponazanoucmcbvKux Hapamueis
BUKOPUCIOBYIOMb  OKpeMi  cllosa-«apaukuy. Hatinpocmiwum cyuachum memooom HponazanoucmcbKux
KOMYHIKAYitl € Memoo «8i003epKaIeHHs», MOoOMO 3a 00NOMO20H pepeiMiney 3MIHIOEMbCA CMUCT C08d,
Hapamugy, nogi0omMieHHs Ha npomuaexcHuil. DopmyeanHs abo 6NIUE HA MUCTEHHS JHOUHU € OOHIEH
3 (YHKYIU NPONA2aHOUCHCLKUX KOMYHIKaYit. Y paosancekuil nepiod 6onu 0yiu cnpamo8ani HA ONOKYBAHHS
ANIINEePHAMUBHUX KAHANI8 [Hpopmayii ma GopmysanHs «paodaucbKoiy moOunu. B cyuacHill pocilicbko-

VKPAiHCHKIll iHhopmayiinil 8iliHi NPONA2aHOUCMCOKEI KOMYHIKAYII CAPAMOBAHI HA «3AXUCIMY POCILCbKOMOBHOI

JOOUHU, AKA NOBUHHA «NOBEPHYMUCA» 00 Kpainu-azpecopa. IHghopmayiiina azpecis, xeiim cniy, pegppetimine,

Hapamugy € oCoOMUBOCMAMU CYUACHUX NPONAZAHOUCICOKUX KOMYHIKayiu. [Ipome mpaouyii oominanmmuoi

PAOAHCHLKOI NPONA2aHOU BUKOPUCTIOBYVIOMBCS Y MPAHCHOPMOBAHOM) 8ULTAOL.
Knrwuosi cnosa: nponazanoa, nponazaHoucmcvbka KOMyHIKayis, iHgopmayitna aepecis, pocillcbko-
VKpaincoKa sitina, Hapamue, pegpetimine, i0eonolisl.
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